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INTRODUCCION

»Como ya se viene haciendo afos anteriores, la distribucion de niveles socioecondmicos de APEIM es calculada
en base a la Encuesta Nacional de Hogares (ENAHO) que realiza el INEI para elaborar los indicadores de
pobreza. Es importante seguir trabajando con esta base de datos, pues nos permite tener informacion de niveles
socioecondmicos para todo el pais y para cada uno de los departamentos que los conforma.

» Debido a que la encuesta es publicada en su totalidad a mediados de afno, APEIM ha decidido dar a conocer la
distribucion de niveles socioecondomicos tambien a mediados de afios.

» Tanto la distribucion, como la formula de NSE es utilizada por todos los miembros de APEIM para sus estudios
lo que permite la comparabilidad de sus datos.

» Empresas afiliadas:

Ad Rem Directo Imasen Mayéutica
Arellano Marketing GfK Invera Millward Brown
CCR GRM Ipsos

CPI Kantar IBOPE Media Kantar WordPanel

Datum |COM Lamini
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DEFINICIONES DE INTERES

» Se define como hogar, al conjunto de personas que ocupan en su totalidad o en parte una vivienda, comparten las

comidas principales y atienden en comun otras necesidades vitales.

» Se define como jefe de hogar a aquella persona, hombre o mujer, de 15 afios a mas, que aporta mas

economicamente en el hogar o toma las decisiones financieras de la familia, y vive en el hogar.

> El ama de casa es definida como la persona de 15 afios 0 mas, hombre o mujer, que toma las decisiones cotidianas

de compra para la administracion del hogar.

> El nivel socioeconémico de una persona u hogar no se define a partir de sus ingresos sino en funcién a un grupo

de variables definidas a partir de estudios realizados por APEIM.
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b MUESTRA Y DISENO MUESTRAL - DEPARTAMENTO
» Anivel nacional ENAHO entrevista a un total de 32,188 hogares distribuidos en los siguientes departamentos.
DEPARTAMENTOS

= Amazonas = Cusco = Lambayeque = Piura

= Ancash = Huancavelica = Lima = Puno

= Apurimac = Huanuco = Loreto = San Martin

= Arequipa " Jca = Madre de Dios = Tacna

= Ayacucho = Junin = Moquegua = Tumbes

= (Cajamarca = Lalibertad = Pasco = Ucayali

= (Callao

> Se hace la siguiente definicion de urbano y rural:

1. Mayor de 100,000 viviendas

2. De 20,001 a 100,000 viviendas

3. De 10,001 a 20,000 viviendas

A. De 4,001 a 10,000 viviendas

0. 401 a 4,000 viviendas

6. Menos de 401 viviendas

7. Area de Empadronamiento Rural - AER Compuesto
8. a de Empadronamiento Rural - AER Simple




doTmvogacon o Marcoson M U ESTRA Y D I S E N 0 M U EST RAL

»El INEI recoge informacion para la ENAHO de manera trimestral, siendo al afio cuatro trimestres, teniendo
aproximadamente para mediados del afio informacion consolidada de los cuatros trimestres, con su respectivos
factores de expansion para hogares y poblacion.

»La muestra es del tipo probabilistica, de areas, estratificada, multietapica e independiente en cada departamento
de estudio. En el caso de Lima se obtuvieron muestras representativas para la totalidad del departamento y para
Lima Metropolitana.

» El margen de error del total es £ 0.5 %.con un nivel de confianza del 95% y una maxima dispersion (p=g=0.5).

» Considerando que la muestra tenia una distribucién desproporcionada, APEIM decidié aplicar un factor de
expansion que permita tener resultados que guarden coherencia con estudios anteriores. Los criterios de
expansion utilizados fueron: distribucion de hogares y personas por departamento y area, segun ENAHO 2015.

Dentro de Lima Metropolitana se pondera ademas por zona APEIM.



PRINCIPALES RESULTADOS




DISTRIBUCION DE HOGARES




DISTRIBUCION DE HOGARES SEGUN NSE 2016 - LIMA METROPOLITANA

N° HOGARES 2'686,690 * :
NSE Estrato Porcentaje

A1 0.6

A 5.2
NSE A 5.2 A2 4.6
NSE B B1 8.6

- B 22.3
e 68.0% B2 13.7
C1 26.5

NSE C 40.5 C 40.5
C2 14.0

NSE D ll 24.3 D D 24.3 24.3

NSE E E E 7.7 7.7

APEIM 2016

APEIM 2016: Data ENAHO 2015
* Estimaciones APEIM segun ENAHO 2015
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DISTRIBUCION DE NIVELES POR ZONA APEIM 2016 - LIMA METROPOLITANA
(%) HORIZONTALES

Niveles Socioeconomicos

Total 100 5.2 22.3 40.5 24.3 7.7
Zona 1 (Puente Piedra, Comas, Carabayllo) 100 10 10.7 443 315 125
Zona 2 (Independencia, Los Olivos, San Martin de Porras) 100 19 231 515 21.0 25
Zona 3 (San Juan de Lurigancho) 100 0.0 18.7 41.7 27.9 11.7
Zona 4 (Cercado, Rimac, Brefia, La Victoria) 100 3.8 26.7 450 19.9 4.6
Zona 5 (Ate, Chaclacayo, Lurigancho, Santa Anita, San Luis, El

Agustino) 100 2.0 12.1 40.6 36.3 8.9
Zona 6 (Jesus Maria, Lince, Pueblo Libre, Magdalena, San Miguel) 100 13.6 58.0 224 5.2 0.7
Zona 7 (Miraflores, San Isidro, San Borja, Surco, La Molina) 100 34.6 45.2 14.0 5.0 1.9
Zona 8 (Surquillo, Barranco, Chorrillos, San Juan de Miraflores) 100 4.9 278 433 20.1 46
Zona 9 (Villa EI Salvador, Villa Maria del Triunfo, Lurin, Pachacamac)|  1gg 0.0 6.1 427 38.7 125
Zona 10 (Callao, Bellavista, La Perla, La Punta, Carmen de la Legua,

\entanilla) 100 1.4 18.5 43.8 23.7 12.5
Otros 100 0.0 8.2 42.9 245 245

APEIM 2016: Data ENAHO 2015
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DISTRIBUCION DE ZONAS APEIM POR NIVELES 2016 - LIMA METROPOLITANA

(%) VERTICALES

Niveles Socioeconomicos

Muestra | Error (%)*

Total 100 100 100 100 100 4,964 1.6
Zona 1 (Puente Piedra, Comas, Carabayllo) 2.1 5.1 1.7 13.8 17.3 289 9.5
Zona 2 (Independencia, Los Olivos, San Martin de Porras) 5.0 14.6 17.9 12.1 4.5 324 5.3
Zona 3 (San Juan de Lurigancho) 0.0 9.1 11.2 12.4 16.4 283 6.1

Zona 4 (Cercado, Rimac, Brefia, La Victoria) 6.9 11.3 10.5 1.7 5.7 498 4.4
Zona 5 (Ate, Chaclacayo, Lurigancho, Santa Anita, San

Luis, El Aqustino) 4.2 5.9 10.9 16.2 12.6 347 5.2
f/l?gje?) (Jesus Maria, Lince, Pueblo Libre, Magdalena, San 15.8 15.6 33 13 0.5 286 57
fﬂ%r;ii;)(Mwaﬂores, San Isidro, San Borja, Surco, La 570 173 3.0 18 14 301 56
Zona 8 (Surquillo, Barranco, Chorrillos, San Juan de

Mirafiores) 6.2 9.5 8.1 6.3 4.5 284 5.9
Zona 9 (Villa EI Salvador, Villa Maria del Triunfo, Lurin,

Pachacaméc) 0.0 3.1 18 17.9 18.3 279 5.6
Zona 10 (Callao, Bellavista, La Perla, La Punta, Carmen

de la Legua, Ventanilla) 27 84 11.0 99 166 1,004 34

Otros 0.0 0.2 0.7 0.7 2.2 49 14.3

APEIM 2016: Data ENAHO 2015
* Nivel de confianza al 95% p=0.5
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DISTRIBUCION DE HOGARES SEGUN NSE 2016 - LIMA SIN CALLAO

N° HOGARES 2°413,912*

NSE Estrato Porcentaje

n A1 0.7

A 5.6
NSE A 5.6 " 40
B1 9.1

NSE B 22.8 — 68.5% B 22.8
B2 13.7
C1 26.1

NSE C 40.1 C 40.1
C2 14.0

NSED | D D 24.4 24.4

NSE E E E 7.1 7.1

APEIM 2016
APEIM 2016: Data ENAHO 2015

* Estimaciones APEIM segiin ENAHO 2015
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DISTRIBUCION DE HOGARES SEGUN NSE 2016 - PERU URBANO

N° HOGARES 6°470,446 *

NSE Estrato Porcentaje

A1 0.3

A 29
NSEA g A2 2.6
B1 5.6

NSE B 15.3 —503% B 15.3
B2 9.7
C1 19.8

32.1 ‘ C 32.1
C2 12.3

29.7 D D 29.7 29.7

NSE E E E 20.0 20.0

APEIM 2016

* Estimaciones APEIM segiin ENAHO 2015

APEIM 2016: Data ENAHO 2015



DEPARTAMENTO

Amazonas
© Ancash  100% 119 324 %5 22 63 40
"""""" Apurimac  100% 73 174 287 466 247 63
""""" Arequipa  100% 208 33 36 133 1034 31

Ayacucho 100% 6.0 14.4 27.7 52.0 487 4.5
 Cajamarca 00% 85 - 70 B9 %6 B2 54

Cusco 100% 15.9 20.6 29.7 33.8 471 4.5
""""" Huancavelica ~ 100% 37 237 288 437 215 68

Huanuco 100% 10.6 25.5 33.3 30.6 435 4.8
e 100% 140 - 86 4 20 1084 30

Junin 100% 10.9 24.7 36.1 28.4 754 S
""""" lalibertad ~ 100% 118 222 322 38 81 34

APEIM 2016: Data ENAHO 2015
* Nivel de confianza al 95% p=0.5



DEPARTAMENTO
Lambayeque
Loreto 100% 8.4 23.2 23.9 44.5 854 3.4
""""" MadredeDios ~ 100% 66 220 31 33 8 50
""""" Moquegua ~  100% 258 359 269 M5 63 39
Pasco 100% 4.1 21.6 40.2 34.1 510 4.4
~ Pwa 00% 02 289 M4 26 1016 32
Puno o q00% M2 214 205 379 40 49
""""" sanMatn  100% 77 256 336 31 75 36
Tacna 100% 19.1 33.8 34.3 12.8 875 3.7
© Tumbes 00% 79 240 %1 20 o1 38
Ucayali 100% 6.9 16.9 38.9 37.3 773 3.5

APEIM 2016: Data ENAHO 2015
* Nivel de confianza al 95% p=0.5
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DISTRIBUCION DE HOGARES SEGUN NSE 2016 - PERU (URBANO+RURAL)

N° HOGARES 8'510,537*
NSE Estrato Porcentaje
A1 0.2
2. A 2.2
NSEA A2 2.0
B1 4.3
B 1.7
B2 7.4
C1 15.2
C 24.8
C2 9.6
D D 24.3 24.3
E E 37.0 37.0

APEIM 2016

* Estimaciones APEIM segiin ENAHO 2015

APEIM 2016: Data ENAHO 2015



DEPARTAMENTO

Amazonas
~ Ancash 0% 73 204 239 484 1246 29
""""" Apurimac  100% 27 66 133 713 47 32
""""" Arequipa  100% 185 297 319 198 131 27

Ayacucho 100% 2.9 7.3 16.4 73.4 1,137 3.0
 cCajamaca 100% 32 04 181 6684 1299 28
w0 00% 89 121 - 199 592 1187 29
""""" Huancavelica ~ 100% 09 62 102 &7 101 31

Huanuco 100% 4.2 11.1 17.2 67.5 1,223 2.8
e 100% 128 %0 360 52 1407 27

Junin 100% 7.1 16.8 26.4 49.7 1,511 2.7
"""""" lalibertad ~ 100% 93 176 263 468 1212 28

APEIM 2016: Data ENAHO 2015
* Nivel de confianza al 95% p=0.5



DEPARTAMENTO

Lambayeque

Loreto
""""" MadredeDios ~ 100% 51 172 326 451 66 39
""""" Moquegua  100% 205 208 257 240 87 33
~ Pasco 0% 26 147 308 520 83 33
~ Pwa 00% 7 188 76 - 65 1470 26
""""" Puno  100% 55 108 159 678 1078 30
""""" sanMatin  100% 52 173 257 519 128 28

Tacna 100% 16.8 29.7 33.1 20.4 1,164 3.2
 Tumbes 00% 74 29 w2 M5 842 34

Ucayali 100% 5.5 13.6 31.6 49.4 1,134 2.9

APEIM 2016: Data ENAHO 2015
* Nivel de confianza al 95% p=0.5



DISTRIBUCION DE PERSONAS
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DISTRIBUCION DE PERSONAS SEGUN NSE 2016 - LIMA METROPOLITANA

N° PERSONAS 10°012,437 *

NSE Estrato Porcentaje

h A1 0.7
NSE A 4.8 A " » 4.8
__________________________________________________________________________ B1 8.3
NSE B 211 l 68.9% B2 13.4 a
_______________________________________________________________ C1 27.9
NSE C ‘ 42.4 ‘ C - " 42.4
NSE D ll D D 23.8 23.8
NSE E E E 7.3 7.3

APEIM 2016

APEIM 2016: Data ENAHO 2015
* Proyecciones INEI
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DISTRIBUCION DE PERSONAS SEGUN NSE 2016 - LIMA SIN CALLAO

N° PERSONAS 8'981,542 * :
NSE Estrato Porcentaje

n A1 0.7

A 5.2
NSE A 5.2 A2 4.5
NSE B B1 8.6

— B 22.0
e 69.4% B2 13.4
C1 27.6

NSE C 42.2 C 42.2
C2 14.6

NSED | D D 23.8 23.8

NSE E E E 6.8 6.8

APEIM 2016

APEIM 2016: Data ENAHO 2015
* Proyecciones INEI
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DISTRIBUCION DE NIVELES POR ZONA APEIM 2016 - LIMA METROPOLITANA
PERSONAS - (%) HORIZONTALES

Niveles Socioeconomicos

Total 100 4.8 21.7 42.4 23.8 7.3
Zona 1 (Puente Piedra, Comas, Carabayllo) 100 0.5 10.9 46.6 20.8 12.9
Zona 2 (Independencia, Los Olivos, San Martin de Porras) 100 20 23.7 521 19.8 24
Zona 3 (San Juan de Lurigancho) 100 0.0 19.1 449 26.7 10.0
Zona 4 (Cercado, Rimac, Brefia, La Victoria) 100 43 27 1 44.6 20.2 3.8
Zona 5 (Ate, Chaclacayo, Lurigancho, Santa Anita, San Luis, El 100

Agustino) 2.1 12.3 42.6 34.0 8.9
Zona 6 (Jesus Maria, Lince, Pueblo Libre, Magdalena, San Miguel) 100 13.7 58.0 229 5.4 0.8
Zona 7 (Miraflores, San Isidro, San Borja, Surco, La Molina) 100 35.9 43.2 14.9 45 14
Zona 8 (Surquillo, Barranco, Chorrillos, San Juan de Miraflores) 100 3.9 26.6 44 5 205 4.4
Zona 9 (Villa El Salvador, Villa Maria del Triunfo, Lurin, Pachacamac) 100 0.0 6.3 457 36.6 14
Zona 10 (Callao, Bellavista, La Perla, La Punta, Carmen de la Legua, 100

Ventanilla) 1.2 19.7 443 23.8 1.1
Otros 100 0.0 8.1 476 25.4 18.9

APEIM 2016: Data ENAHO 2015
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DISTRIBUCION DE ZONAS APEIM POR NIVELES 2016 - LIMA METROPOLITANA

PERSONAS - (%) VERTICALES

Niveles Socioeconomicos

Total 100.0 | 100.0 | 100.0 | 100.0 | 100.0
Zona 1 (Puente Piedra, Comas, Carabayllo) 1.3 5.8 12.7 14.4 19.3
Zona 2 (Independencia, Los Olivos, San Martin de Porras) 5.9 15.2 17.2 1.6 4.7
Zona 3 (San Juan de Lurigancho) 0.0 10.5 12.4 13.4 16.4
Zona 4 (Cercado, Rimac, Brefia, La Victoria) 8.4 11.6 9.8 7.9 4.9
Zona 5 (Ate, Chaclacayo, Lurigancho, Santa Anita, San Luis, EI Agustino) 4.5 5.7 10.1 144 12.4
Zona 6 (Jesus Maria, Lince, Pueblo Libre, Magdalena, San Miguel) 15.1 13.9 2.7 1.2 0.6
Zona 7 (Miraflores, San Isidro, San Borja, Surco, La Molina) 55.5 14.6 2.6 1.4 1.5
Zona 8 (Surquillo, Barranco, Chorrillos, San Juan de Miraflores) 6.7 9.8 8.4 6.9 4.9
Zona 9 (Villa EI Salvador, Villa Maria del Triunfo, Lurin, Pachacamac) 0.0 3.4 12.5 17.9 18.2
Zona 10 (Callao, Bellavista, La Perla, La Punta, Carmen de la Legua, Ventanilla) 2.7 9.3 10.8 10.3 15.6
Otros 0.0 0.2 0.7 0.7 1.6

APEIM 2016: Data ENAHO 2015
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DISTRIBUCION DE PERSONAS SEGUN NSE 2016 - PERU URBANO

N° PERSONAS 24°190,073*

NSE Estrato Porcentaje

A1 0.3

A 2.7
NSEA 3 A2 2.4
B1 5.5

NSE B 15.1 — 51.0% B 15.1
B2 9.6
C1 20.6

33.2 ‘ c 33.2
C2 12.6

29.3 D D 29.3 29.3

NSE E E E 19.7 19.7

APEIM 2016

APEIM 2016: Data ENAHO 2015
* Proyecciones INEI
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DISTRIBUCION DE PERSONAS SEGUN NSE 2016 - DEPARTAMENTO (URBANO)

PERSONAS - NIVEL SOCIOECONOMICO - URBANO (%)
DEPARTAMENTO

TOTAL AB C D E
Amazonas 100% 6.2 22.8 34.6 36.4
 mnash 100% 124 B0 M2 03
""""" Apurimac  100% 83 181 291 445
""""" Arequipa  100% 218 2 319 120
Ayacucho 100% 6.4 14.8 27.4 51.4
 cCajamaca 00% 09 207 B2 23
s 0% 186 217 300 26
""""" Huancavelca ~ 100% 38 239 313 410
Huanuco 100% 11.2 27.3 33.0 28.5
o 00% 150 405 B9 106
Junin 100% 11.5 24.8 35.9 27.8
""""" lalibetad  100% M5 221 321 344

APEIM 2016: Data ENAHO 2015
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DISTRIBUCION DE PERSONAS SEGUN NSE 2016 - DEPARTAMENTO (URBANO)

PERSONAS - NIVEL SOCIOECONOMICO - URBANO (%)
DEPARTAMENTO

Lambayeque 100% 12.8 29.0 35.1 23.1
""""" Loreo 0% 67 208 224 501
""""" MadredeDios ~  100% 64 219 389 328
"""""" Moquegua 100% 272 386 258 84

Pasco 100% 4.5 23.8 40.2 31.6
""""" P 10% 89 248 347 316
- Pwo 00% 121 25 206 58
""""" sanMatn 0% 73 254 30 354

Tacna 100% 17.9 35.3 34.9 11.9
""""" Tumbes 0% 84 239 380 297

Ucayali 100% 6.1 16.3 38.4 39.1

APEIM 2016: Data ENAHO 2015
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DISTRIBUCION DE PERSONAS SEGUN NSE 2016 - PERU (URBANO+RURAL)

N° PERSONAS 31°660,894 *

NSE Estrato Porcentaje
A1 0.2
2. A 2.0
NSEA A2 1.8
B1 4.2
B 11.6
B2 7.4
C1 15.9
C 25.8
C2 9.9
D D 24.2 24.2
E E 36.4 36.4

APEIM 2016

APEIM 2016: Data ENAHO 2015
* Proyecciones INEI
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DISTRIBUCION DE PERSONAS SEGUN NSE 2016 - DEPARTAMENTO (URBANO + RURAL)

PERSONAS - NIVEL SOCIOECONOMICO - URBANO+RURAL (%)
DEPARTAMENTO

Amazonas 100% 2.8 10.6 18.9 67.6

Ancash 100% 7.7 21.1 24.7 46.5
""""" Apuimac 1% 33 74 150 744
""""" Arequipa  1o0% 198 318 309 175
 Myacucho 100% 34 80 174 o
""""" Cajamarca  100% 34 107 165 694
 cseo 100% 87 120 203 82
""""" Huancavelca ~  100% 09 58 103 89

Huanuco 100% 4.4 11.9 17.0 66.7
ol 100% 138 82 u6 134

Junin 100% 7.6 17.2 26.6 48.6
""""" lalibetad 0% 90 173 262 476

APEIM 2016: Data ENAHO 2015
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DISTRIBUCION DE PERSONAS SEGUN NSE 2016 - DEPARTAMENTO (URBANO + RURAL)

PERSONAS - NIVEL SOCIOECONOMICO - URBANO+RURAL (%)
DEPARTAMENTO
Lambayeque 100% 10.5 23.8 30.7 34.9
Loreto 100% 4.5 14.1 15.4 66.1
""""" MadredeDios  100% 49 169 333 49
""""" Moquegua  10% 220 39 254 197
Pasco 100% 2.8 16.0 31.4 49.7
-~ Pw. 100% 68 194 80 457
Puno 100% 6.4 12.1 17.1 64.5
""""" sanMatn 0% 48 168 243 540
Tacna 100% 16.2 31.7 34.2 17.9
© Tumbes 100% 79 28 73 21
Ucayali 100% 4.9 13.0 30.9 51.3

APEIM 2016: Data ENAHO 2015



PERFIL HOGARES SEGUN NIVELES
SOCIOECONOMICOS
LIMA METROPOLITANA
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PERFIL DE HOGARES SEGUN NSE 2016 - LIMA METROPOLITANA

Total

NSE A

NSE B

Lima Metropolitana

NSEC

NSE C1

NSE C2

NSED

NSE E

Ipo de vivienda Casa Independiente 74.5% 45.0% 59.1% 78.4%] 76.0%] 82.9% 84.0% 92.8%]
Departamento en edificio 21.2% 52.5% 38.5% 17.8% 20.7% 12.2% 9.8% 0.7%

Vivienda en quinta 2.7% 2.5% 2.2% 3.3% 3.0% 3.9% 2.8% 0.8%

X(I)\:‘:’Zrllg:) en casa de vecindad (Callejon, solar o 149 0.0% 0.3% 0.5% 0.3% 10% 3.4% 4,29

Choza o cabafia 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Vivienda improvisada 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1%

Local no destinado para habitacion humana 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.0%

Otro 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.4%

El material Ladrillo o bloque de cemento 85.8% 99.6% 99.2% 94.9% 96.7% 91.6% 75.5% 14.2%)
predominante en las - Piedra o sillar con cal o cemento 0.2% 0.0% 0.1% 0.1% 0.1% 0.1% 0.4% 0.5%
par_edes exteriores  Adobe 3.3% 0.0% 0.6% 2.3% 1.7% 3.4% 6.0% 11.9%
es - Tapia 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.0%
Quincha (cafia con barro) 0.6% 0.4% 0.0% 0.7% 0.5% 1.1% 0.9% 1.2%

Piedra con barro 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.1%

Madera 8.6% 0.0% 0.1% 1.8% 1.0% 3.3% 14.6% 61.3%

Estera 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7%

Otro material 1.3% 0.0% 0.0% 0.2% 0.0% 0.5% 2.4% 9.9%

El material Parquet o madera pulida 13.0% 60.0% 32.7% 5.7% 7.9% 1.7% 0.1% 0.0%
predominante en los - Laminas asfalticas, vinilicos o similares 549 14.9% 12.2% 4.3% 529 249, 0.4% 0.0%
PISOS €8 - Losetas, terrazos o similares 25.8% 22.0% 42.0% 32.3% 40.1% 17.5% 7.4% 0.0%
Madera (entablados) 0.9% 1.0% 0.8% 0.8% 0.5% 1.3% 0.7% 2.6%

Cemento 49 4% 1.6% 12.3% 56.5% 46.2% 76.1% 83.8% 49.3%

Tierra 5.3% 0.0% 0.0% 0.4% 0.1% 1.0% 7.4% 47 5%

Otro material 0.1% 0.5% 0.1% 0.0% 0.0% 0.0% 0.2% 0.6%

El material Concreto armado 72.9% 98.7% 97.5% 79.7% 84.8% 70.1% 52.0% 5.4%
predominante en los  Madera 4.0% 1.3% 1.0% 4.3% 3.5% 5.8% 5.9% 7.0%
fechos es: Tejas 0.0% 0.0% 0.0% 0.1% 0.0% 0.1% 0.0% 0.1%
Planchas de calamina, fibra de cemento o similares 2129, 0.0% 1.3% 14.7% 1.1% 21.6% 38.3% 81.0%

Cafia o estera con torta de barro 1.1% 0.0% 0.2% 0.9% 0.5% 1.7% 2.8% 1.0%

Estera 0.4% 0.0% 0.0% 0.1% 0.0% 0.4% 0.5% 3.4%

Paja, hojas de palmera 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.0%

Otro material 0.3% 0.0% 0.0% 0.1% 0.0% 0.3% 0.3% 2.0%
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Total

NSEA

NSE B

Lima Metropolitana

NSEC

NSE C1

NSE C2

NSED

NSE E

La vivienda que ocupa su Alquilada 14.7% 12.2% 15.9%|  152%  15.1% 15.4% 16.5% 4.8%
hogar es : Propia, totalmente pagada 57.1%  69.9%  65.0%  58.2% = 59.3%  56.0% = 48.4%  48.2%
Propia, por invasion 8.2% 0.0% 1.2% 5.7% 4.4% 8.1% 149%|  25.4%
Propia, comprandola a plazos 1.9% 9.1% 3.8% 1.0% 0.9% 1.2% 0.1% 1.6%
Cedida por el centro de trabajo 0.2% 0.5% 0.0% 0.1% 0.2% 0.0% 0.5% 0.2%
Cedida por otro hogar o institucion 17.7% 8.2%  14.4%  19.6%  20.0%  18.9%  19.3%  19.9%
Otra forma 0.1% 0.0% 0.0% 0.1% 0.1% 0.2% 0.2% 0.0%
El abastecimiento de agua Red publica, dentro de la vivienda 90.5% 97.0% 99.1% 96.5% 98.1% 93.5% 84.1% 50.2%
en su hogar procede de : Red publica, fuera de la vivienda pero dentro del
edificio 2.2% 3.0% 0.8% 1.4% 0.9% 2.1% 4.4% 3.0%
Pilon de uso publico 2.3% 0.0% 0.1% 0.5% 0.3% 1.0% 34%  16.5%
Camidn - cisterna u otro similar 2.9% 0.0% 0.0% 1.0% 0.5% 2.0% 49%  16.4%
Pozo 0.5% 0.0% 0.0% 0.1% 0.1% 0.2% 1.2% 1.8%)
Rio, acequia, manantial o similar 0.2% 0.0% 0.0% 0.1% 0.0% 0.2% 0.4% 0.4%
Otra 1.4% 0.0% 0.0% 0.4% 0.1% 0.9% 1.6% 11.6%
El servicio higienico que  Red publica de desague dentro de la vivienda 89.8%  100.0% 99.4% 97.0% 08.6% 93.7% 83.4% 37.4%
tiene su hogar esta Red publica de desagiie fuera de la vivienda
conectado a : pero dentro del edificio 2.0% 0.0% 0.5% 0.9% 0.4% 1.8% 4.7% 4.6%
Letrina 1.8% 0.0% 0.2% 0.5% 0.2% 1.1% 2.9% 11.0%
Pozo séptico 3.0% 0.0% 0.0% 1.0% 0.3% 2.2% 52%  18.2%
Pozo ciego o negro 2.3% 0.0% 0.0% 0.4% 0.3% 0.7% 2.9%  18.0%
Rio, acequia o canal 0.3% 0.0% 0.0% 0.0% 0.0% 0.1% 0.5% 2.5%
Otra 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.2% 0.0%
NO TIENE 0.8% 0.0% 0.0% 0.2% 0.2% 0.3% 0.3% 8.4%
ipo de alumbrado del  Otro 0.2% 0.0% 0.1% 0.0% 0.0% 0.1% 0.2% 2.3%
hogar : Electricidad 99.8%  100.0%  99.9%| 100.0%| 100.0%  99.9%  99.8%  97.7%
El servicio eléctrico de su Con medidor exclusivo 76.1% 94 4% 82.3% 73.7% 73.9% 73.2% 71.7% 72.9%|
hogar es Con medidor uso colectivo 23.4% 56%  17.7%  25.8%  256%|  26.3% = 27.6% = 26.2%
Otro 0.4% 0.0% 0.0% 0.5% 0.4% 0.6% 0.6% 0.9%

APEIM 2016: Data ENAHO 2015
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Total NSEA NSEB NSEC NSEC1 NSEC2 NSED NSEE

Combustible que  Electricidad 1.6%  7.8%  2.4% 1.1% 1.1% 12%  0.8%  0.3%
usan en el hogar - Gas (GLP) 86.1%  84.4%  834%  85.6%  84.8%  87.2%  88.9%  88.5%
paracocnar.— Gas Natural 10.7%  7.8%  14.1% 13.0%  14.0% 10.9%  7.4%  0.0%
Mayor Frecuencia Kerosene 01%  0.0%  01%  0.0% 0.0% 0.0%  02%  0.3%

Carbon 07%  0.0%  00%  0.1% 0.0% 0.3% 15%  4.1%

Lefia 06%  0.0%  00%  0.1% 0.1% 03%  06%  52%

Otro 03%  0.0%  00%  00%  00%  01%  0.6% 1.6%

No cocinan 00%  0.0%  0.0%  00%  00%  00%  00%  0.0%
Su hogar tiene: No 49.2%  6.4%  16.8%  45.7%  37.9% 60.4%  80.2% = 93.1%
Telefono (fijo) Si 50.8%  93.6%  83.2%| 54.3% 62.1%  39.6%  19.8% 6.9%
Su hogar tiene:  No 7.1% 1.0% 3.8% 6.9% 6.2% 8.1%  11.3% 8.7%
Celular Si 92.9%  99.0%  96.2%| 93.1%| 93.8% 91.9%  88.7% = 91.3%
Su hogar tiene: No 38.8%  4.9%  16.0%  36.8% 31.2% 47.4% 57.5% = 78.5%
TV. cable Si 61.2%  951%  84.0%  63.2%  68.8%  52.6%  42.5% = 21.5%
Su hogar tiene 1 No 55.2%  4.2%  214% 535%  44.6%  70.4%  85.8%  99.1%
Internet Si 44.8%  958%  78.6%  46.5%  554%  29.6%  14.2% 9%

APEIM 2016: Data ENAHO 2015
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Total NSE A NSE B NSEC NSEC1 NSEC2 NSED NSE E
Servicio domestico Si 7.6% 73.4% 14.5% 1.3% 1.6% 0.6% 0.2% 0.1%
No 92.4% 26.6% 85.5% 98.7% 98.4% 99.4% 99.8% 99.9%
Auto Si 18.1% 87.8% 39.5% 9.4% 11.4% 5.7% 3.4% 1.1%
No 81.9% 12.2% 60.5% 90.6% 88.6% 94.3% 96.6% 98.9%
Computadora S 51.7% 96.3% 84.7% 56.5% 64.8% 41.0% 20.2% 2.4%
No 48.3% 3.7% 15.3% 43.5% 35.2% 59.0% 79.8% 97.6%
Lavadora SI 56.5% 96.6% 90.0% 63.7% 71.4% 49.2% 21.7% 5.8%
No 43.5% 3.4% 10.0% 36.3% 28.6% 50.8% 78.3% 94.2%
Refrigeradora Si 83.0% 99.5% 98.6% 93.2% 95.7% 88.7% 64.2% 33.1%
No 17.0% 0.5% 1.4% 6.8% 4.3% 11.3% 35.8% 66.9%
Horno microondas Si 41 4% 85.6% 74.4% 42.2% 48.9% 29.9% 12.4% 4.4%
No 58.6% 14.4% 25.6% 57.8% 51.1% 70.1% 87.6% 95.6%
Radio S 45.2% 47 4% 44.3% 45.9% 48.4% 41.3% 43.9% 46.3%
No 54.8% 52.6% 55.7% 54.1% 51.6% 58.7% 56.1% 53.7%
TV a color SI 96.1% 98.0% 98.9% 97.7% 98.7% 95.8% 93.4% 86.5%
No 3.9% 2.0% 1.1% 2.3% 1.3% 4.2% 6.6% 13.5%
TV Blanco negro Si 1.7% 0.5% 0.7% 1.3% 1.3% 1.2% 3.0% 3.5%
No 98.3% 99.5% 99.3% 98.7% 98.7% 98.8% 97.0% 96.5%

APEIM 2016: Data ENAHO 2015
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Total NSE A NSE B NSEC NSEC1 NSEC2 NSED NSE E

Equipo de sonido Si 52.9% 78.0% 71.3% 54.9% 60.2% 45.0% 35.2% 28.1%
No 47 1% 22.0% 28.7% 45.1% 39.8% 55.0% 64.8% 71.9%

DVD Si 63.2% 69.7% 71.0% 66.9% 67.1% 66.4% 54.3% 45.1%
No 36.8% 30.3% 29.0% 33.1% 32.9% 33.6% 45.7% 54.9%

ideo grabadora Si 1.3% 4.8% 2.2% 0.8% 1.1% 4% 0.8% 0.0%
No 98.7% 95.2% 97.8% 99.2% 98.9% 99.6% 99.2%|  100.0%

Plancha Si 83.8% 98.7% 96.0% 88.7% 92.0% 82.6% 71.9% 51.0%
No 16.2% 1.3% 4.0% 11.3% 8.0% 17 4% 28.1% 49.0%

Licuadora Si 86.5% 99.6% 96.5% 91.1% 92.7% 88.2% 76.0% 58.4%
No 13.5% 0.4% 3.5% 8.9% 7.3% 11.8% 24.0% 41.6%

Cocina a gas Si 95.2% 93.4% 97.0% 97.1% 96.9% 97.3% 93.0% 88.7%
No 4.8% 6.6% 3.0% 2.9% 3.1% 2.7% 7.0% 11.3%

[Maquina de coser Si 9.6% 12.1% 12.3% 11.6% 13.0% 9.1% 5.2% 3.0%
No 90.4% 87.9% 87.7% 88.4% 87.0% 90.9% 94.8% 97.0%

Bicicleta Si 20.8% 33.0% 28.4% 20.9% 22.0% 18.7% 13.9% 12.1%
No 79.2% 67.0% 71.6% 79.1% 78.0% 81.3% 86.1% 87.9%

[Motocicleta Si 1.3% 2.5% 2.0% 1.3% 1.5% 1.0% 0.9% 0.3%
No 98.7% 97.5% 98.0% 98.7% 98.5% 99.0% 99.1% 99.7%

riciclo Si 0.5% 0.0% 0.6% 0.2% 0.1% 0.3% 1.2% 0.4%
No 99.5%|  100.0% 99.4% 99.8% 99.9% 99.7% 98.8% 99.6%

[Mototaxi SI 2.5% 0.0% 1.0% 2.0% 1.9% 2.1% 4.8% 3.9%
No 97.5%|  100.0% 99.0% 98.0% 98.1% 97.9% 95.2% 96.1%

Camion Si 0.4% 0.0% 0.2% 0.5% 0.7% 0.0% 0.4% 0.4%
No 99.6%  100.0% 99.8% 99.5% 99.3%  100.0% 99.6% 99.6%

APEIM 2016: Data ENAHO 2015
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INGRESOS Y GASTOS SEGUN NSE 2016 - LIMA METROPOLITANA

PROM EDlOS Lima Metropolitana

OTA A B D
Grupo 1 : Alimentos — gasto promedio S/. 688 S/. 997 S/.787 | S/.692 | S/.709 | S/.662 | S/.582 | SI.467
Grupo 2 : Vestido y Calzado - gasto promedio S/.98 S/. 253 S/. 136 S/. 87 S/.92 S/.78 S/. 62 S/. 44
Grupo 3 : Alquiler de vivienda, Combustible, Electricidad y SI.256 | SI.566 | S.382 | S.236 | S.258 | S.195 | S.153 | SI.84
Conservacion de la Vivienda — gasto promedio
[C)%rrg&oeali:oMuebles, Enseres y Mantenimiento de la vivienda - gasto | g, 419 S/ 611 S/ 165 S/ 65 S/ 71 S/ 55 S/ 48 s/ 37
Grupo 5 : Cuidgdo, Conservacion de la Salud y Servicios Médicos - | g/ 196 S/ 301 s/ 175 | s/ 117 | s/.133 S/ 87 s/ 77 s/ 53
gasto promedio
Grupo 6 : Transportes y Comunicaciones — gasto promedio S/.209 S/. 861 S/. 361 S/.150 | S/.168 | S/.116 SI. 74 S/. 46
Grupg 7 : Esparcimiento, Div.ersién, Servicios Culturales y de s/ 233 s/ 879 s/ 375 | s/182 | s/.200 | S/ 151 S/ 95 s/ 56
Ensefianza — gasto promedio
Grupo 8 : Otros bienes y servicios — gasto promedio S/ 113 S/. 286 S/.154 | S/.101 S/.109 S/. 86 SI.72 S/. 57
PROMEDIO GENERAL DE GASTO FAMILIAR MENSUAL SI.3,110 | S/.7,362 | S/.4,249 | S/.2,840 | S/.3,012 | S/.2,527 | S/.2,034 | S/. 1,479
PROMEDIO GENERAL DE INGRESO FAMILIAR MENSUAL* S/.3,927 | S/.10,860 | S/. 5,606 | S/.3,446 | S/. 3,649 | S/.3,075 | S/.2,321 | S/. 1,584

* Ingreso estimado en base al gasto - INEI
APEIM 2016: Data ENAHO 2015




AEe'[Q DISTRIBUCION DEL GASTO SEGUN NSE 2016 - LIMA METROPOLITANA

Lima Metropolitana
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Lima Metropolitana
Total NSEA NSEB NSEC NSEC1 NSEC2 NSED NSEE

Sexo Hombre 48.6%  AT.7% — 475% — 485%  48.7%  48.1%  49.4%  50.1%
Mujer 514%  52.3%  525%  515% = 51.3%  51.9%  50.6% = 49.9%

<=12 18.9%  16.5%  13.9%  18.4%  175%  20.1% = 23.1%  25.0%

13-17 7.4% 4.8% 5.9% 7.6% 7.9% 7.1% 76%  11.6%

18-25 13.7%  10.9%  132%  13.7%  135%  14.0% = 14.2%  15.3%

; Que edad tiene en afio cumplidos ? 26 - 30 7.6% 8.2% 7.6% 7.6% 7.6% 7.8% 7.4% 7.8%
( En afios ) (agrupado) 31-35 7.5% 6.4% 9.0% 6.8% 6.5% 7.3% 8.1% 6.9%
36-45 13.7%  14.5%  11.9%  14.7%  154%  135%|  13.7%  12.4%

46 - 55 11.7%  14.0%|  14.6%  11.3%  11.1%  11.9% 9.8% 9.5%

56+ 195%|  24.7%  239%  19.9% = 206% = 184% = 16.2%  11.5%

Conviviente 18.7% 5.0% 8.8%  185%  16.5%  225%  27.6% = 33.4%

Casado (a) 28.0%  46.7%  39.3%  27.6%| < 29.8% = 23.1%|  18.2% = 12.4%

 Cuél es su estado cvil o conyugal? Viudo (a) 47% ~ 56% ~ 48%  45%  43%  49%  50%  4.0%
* Divorciado (a) 0.9% 2.0% 1.3% 0.9% 1.0% 0.8% 0.5% 0.5%

Separado (a) 9.3% 4.8% 6.5%  10.0% 9.7%  105%  11.1%  12.0%

Soltero (a) 38.3%  35.8%  39.3%  38.5% < 38.7%  38.1% 37.6%  37.8%

En el mes anterior, ¢ hizo uso del S 58.2% 90.8% 77.0% 57.3% 60.9% 50.0% 41.4% 37.4%
servicio de Internet? No 41.8% 9.2%  23.0% = 42.7%  391% = 50.0% = 58.6% = 62.6%
EThogar 57.1%  89.5%  80.2%  55.0%  61.2%  40.0%  21.9% T.3%

El trabajo 19.8%|  435%  296%  15.0% = 16.2% = 12.3% 7.5% 6.8%

En e| mes anterior <’Donde us(’) ;J;uiztt?vb;emmlento 8.5% 9.0% 8.7% 8.7% 9.0% 8.1% 7.4% 7.4%
Internet? (Respuesta Mdltiple) Una cabina péblica 20.4% 8%  56%  193%  157%  281%  458%  66.7%
En casa de otra persona 5.6% 1.8% 4.0% 5.1% 5.4% 4.3% 9.6% 13.6%

Otro 405%  53.2%  456%  38.5%  38.8%  37.7% = 352%  25.6%

APEIM 2016: Data ENAHO 2015
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Servicios

Total NSEA NSEB NSEC NSEC1 NSEC2 NSED NSEE
El'hogar 40.0%  48.0%  51.2% = 43.7%|  48.2%  33.0% = 17.5% 0.9%
El trabajo 10.9%  23.8%  15.7% 8.6% 9.0% 7.5% 4.1% 5.6%
, ) Un establecimiento
En el mes anterior ; Donde lo usé con educativo 2.5% 0.9% 1.6% 2.8% 2.5% 3.5% 3.7% 4.0%
iq? . .

mayor frecuencia’ Una cabina publica 159%  01%  3.4%  14.0%  107%  221%  38.7%  58.8%
En casa de otra persona 2.9% 0.6% 0.7% 2.7% 2.6% 2.9% 6.4%  10.3%
Otro 27.7%  265%  27.5%|  281%|  27.0% = 31.0% = 29.6% = 20.4%
Obtener de informacion 85.6% 94.6% 91.6% 83.2% 84.5% 80.0% 78.7% 78.3%
Sﬁ:t““e”tf?rse (e-mail, 88.1%  94.9%  91.0%  86.8% = 87.3%  857%  843%  84.3%
Sé’rr\zgjsr productos y/o 85%  315%  127%  49%  55%  34%  22%  0.3%
ggg{;ﬁ:?c’;es de banca 10%  204%  167% 7% 78%  T5%  34%  1.9%
Educacion formal y

Uso el Internet para (Respuesta actividades de 10.0% 15.1% 13.6% 8.1% 8.2% 7.7% 7.4% 4.8%

Multiple) capacitacion
Transacciones
(interactuar) con
organizaciones estatales/ 8.5%  17.6%  11.9% 6.4% 6.8% 5.4% 4.4% 4.5%
autoridades publicas
Actividades de 0 0 0 0 0 0 0 0
entretenimiento 78.2%  82.2%|  79.4%  78.0% < 77.6% = 78.9% < 76.7% = 71.2%
vender productos y/o A5%  11.9%  57%  40%  40%  40%  14%  1.1%

APEIM 2016: Data ENAHO 2015
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Total NSEA NSEB NSEC NSEC1 NSEC2 NSED NSEE
ESSALUD (antes IPSS) 41.1%  61.2%  58.5%  A43.1%  A7TA%  34.7%  26.3%  12.8%
Seguro Privado de Salud 4.3% 34.0% 8.8% 1.8% 2.1% 1.0% 0.2% 0.1%
e Prestadora de 34%  249%  80%  10%  12%  05%  04%  00%
Afiliacion al sistema de salud Seguro FFAA - PNP 39%  88%  95%  30%  40%  10%  05%  0.2%
(Respuesta Mdltiple) Seguro Integral de Salud |~ 23.2%|  1.3%  59%  213%  18.6%  264%  37.3%  54.1%
Seguro Universitario 0.6% 1.6% 1.2% 0.5% 0.5% 0.6% 0.3% 0.1%
Seguro Escolar Privado 0.1% 0.4% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0%
Otro 02%  02%  04%  02%  02%  0.0%  01%  0.0%
No afiliado 288%  7.9%  20.0%  31.1%  28.2%  36.7% = 355% = 32.8%
Situacion laboral Independiente 1/ 15.9% 7.9% 10.3% 15.9% 15.3% 17.0% 21.0% 19.1%
Dependiente 2/ 429% — ATT%  452%  41.0%  41.2%  40.7%  42.7%  44.6%
mﬁffa’ié N;, 38.2%  38.1%  409%  39.8%  402%  39.2%  34.5%  33.7%
Duefio PYME 4/ 3.0%  63%  37%  33%  33%  32%  18% = 2.6%

1/ Sin trabajadores remunerados a su cargo
2/ Incluye empleados, obreros y trabajadores del hogar
3/ No trabajan o son trabajadores no remunerados

4/ Empleador o patrono

APEIM 2016: Data ENAHO 2015
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Total

NSE A

NSE B

Peru Urbano
NSE C

NSE C1

NSE C2

NSED

NSE E

ipo de vivienda  Casa independiente 82.8% 54.3%  69.5% 84.1% 82.4% 86.8%  87.0%  89.2%
Departamento en edificio 10.3%  436%  27.4% 10.8% 13.2% 7.0% 4.0% 0.1%
Vivienda en quinta 1.7% 2.1% 2.2% 2.7% 2.7% 2.6% 1.5% 0.2%

Vivienda en casa de vecindad (Callejon, solar o
corralén) 5.1% 0.0% 0.9% 2.4% 1.7% 3.6% 7.6% 9.8%
Choza o cabafia 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Vivienda improvisada 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.6%
Local no destinado para habitacion humana 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Otro 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1%
El material Ladrillo o bloque de cemento 69.7% 99.7%  98.2% 91.1% 93.7% 86.9%  66.4% 11.8%
predominante en las Piedra o sillar con cal o cemento 0.7% 0.0% 0.3% 0.6% 0.5% 0.8% 1.1% 0.7%
paredes exteriores  Adobe 16.4% 0.0% 1.2% 5.6% 4.0% 8.2%  192%  44.7%
es Tapia 2.4% 0.0% 0.1% 0.4% 0.3% 0.6% 2.2% 8.0%
Quincha (cafia con barro) 1.3% 0.3% 0.1% 0.5% 0.3% 0.7% 1.2% 3.7%
Piedra con barro 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.2%
Madera 6.9% 0.0% 0.2% 1.6% 1.1% 2.4% 79%  20.5%
Estera 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 1.8%
Otro material 2.3% 0.0% 0.0% 0.2% 0.1% 0.4% 1.9% 8.7%
El material Parquet o madera pulida 6.9% 52.6% — 25.4% 4.1% 5.8% 1.4% 0.1% 0.0%
p.redommante enlos Laminas asfalticas, vinilicos o similares 4.9% 19.1% 16.8% 5.0% 6.4% 2.6% 0.4% 0.0%
PISOS €5 - Losetas, terrazos o similares 174%  253%  39.9%  269%  34.0%  15.5% 4.5% 0.1%
Madera (entablados) 4.1% 0.8% 1.2% 2.3% 2.0% 2.9% 5.1% 8.5%
Cemento 53.0% 1.8% 16.5% 61.2% 51.6% 76.6%  81.7%  33.0%
Tierra 13.9% 0.0% 0.0% 0.5% 0.2% 1.1% 8.0%  58.0%
Otro material 0.2% 0.4% 0.1% 0.0% 0.0% 0.0% 0.2% 0.3%
El material Concreto armado 54.3% 96.6%  92.6% 72.7% 78.0% 64.3%  42.4% 4.8%
predominante en los  Madera 2.3% 1.4% 0.7% 2.6% 2.3% 3.2% 2.8% 2.5%
fechos es: Tejas 3.6% 0.8% 1.0% 1.6% 1.4% 2.0% 3.7% 9.4%
Planchas de calamina, fibra de cemento o similares 34.2% 1.2% 5.4% 20.2% 16.6% 26.1% 43.6% 71.4%
Cania o estera con torta de barro 4.0% 0.0% 0.3% 2.2% 1.5% 3.4% 6.2% 7.3%
Estera 0.9% 0.0% 0.0% 0.3% 0.1% 0.7% 1.0% 2.6%
Paja, hojas de palmera 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 1.1%
Otro material 0.3% 0.0% 0.0% 0.2% 0.1% 0.4% 0.3% 0.9%

APEIM 2016: Data ENAHO 2015
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Pert Urbano

Total NSEA NSEB NSEC NSEC1 NSEC2 NSED NSEE
Laviviendaque  Alquilada 12.2% 12.7% 14.2% 13.1% 13.2% 13.0% 12.9% 8.1%
ocupa su hogar es : Propia, totalmente pagada 63.1%|  70.2%  67.8%  64.3%  653% = 62.8% = 59.8%  61.6%
Propia, por invasion 6.0% 0.2% 1.0% 4.2% 3.2% 5.8% 8.4% 10.1%
Propia, comprandola a plazos 1.0% 7.7% 3.0% 0.8% 0.8% 0.8% 0.1% 0.3%
Cedida por el centro de trabajo 0.5%  16%  08%  04%  05%  03%  05%  03%
Cedida por otro hogar o institucion 17.0% 76%  132%  16.9%  16.9% = 17.0% = 18.1%  19.6%
Otra forma 0.1% 0.0% 0.2% 0.2% 0.1% 0.3% 0.2% 0.0%
El abastecimiento de Red publica, dentro de la vivienda 86.1% 97.6% 98.1% 94.5% 96.3% 91.8% 83.2% 66.1%
agua en su hogar  Red publica, fuera de la vivienda pero dentro del
procede de: edificio 5.4% 2.3% 1.4% 3.0% 2.2% 4.3% 7.9% 8.9%
Pilon de uso publico 1.7% 0.0% 0.0% 0.3% 0.2% 0.6% 2.0% 5.2%
Camion - cisterna u otro similar 2.0% 0.0% 0.0% 0.7% 0.4% 1.1% 2.3% 5.3%
Pozo 1.1% 0.1% 0.2% 0.6% 0.5% 0.7% 1.4% 2.6%
Rio, acequia, manantial o similar 0.6% 0.0% 0.1% 0.2% 0.1% 0.3% 0.5% 1.9%
Otra 3.1% 0.0% 0.1% 0.8% 0.4% 1.3% 2.7% 10.1%
El servicio higienico Red publica de desague dentro de la vivienda 81.7% 99.9% 99.0% 95.4% 97.2% 92.5% 81.5% 44 3%
que tiene su hogar  Req pablica de desagiie fuera de la vivienda
esta conectado a : pero dentro del edificio 4.9% 0.0% 0.8% 2.4% 1.6% 3.5% 7.7% 8.6%
Letrina 25%  00%  01%  07%  03%  13%  32%  6.8%
Pozo Sépuco 3.2% 0.1% 0.0% 0.7% 0.3% 1.4% 3.0% 10.2%
Pozo ciego 0 negro 3.5% 0.0% 0.0% 0.4% 0.2% 0.8% 2.5% 13.0%
Rio, acequia o canal 0.9% 0.0% 0.1% 0.1% 0.1% 0.1% 0.8% 3.2%
Otra 0.5% 0.0% 0.0% 0.1% 0.1% 0.1% 0.7% 1.4%
NO TIENE 2.7% 0.0% 0.0% 0.2% 0.1% 0.3% 0.7% 12.4%
Ipo de alumbrado  Otro - 1.0% 0.0% 0.1% 0.1% 0.0% 0.2% 0.3% 4.3%
del hogar : Electricidad 99.0%|  100.0% 99.9% 99.9%  100.0% 99.8% 99.7% 95.7%
El servicio eléctrico  Con medidor exclusivo 75.9% 92.2% 83.1% 76.6% 77.0% 75.8% 73.6% 70.1%
de su hogar es Con medidor uso colectivo 23.9% 7.8% 16.9% 23.2% 22.7% 24.0% 26.2% 29.5%
Otro 0.2% 0.0% 0.0% 0.3% 0.3% 0.3% 0.3% 0.3%

APEIM 2016: Data ENAHO 2015
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Total NSEA NSEB NSEC NSEC1 NSEC2 NSED NSEE

Combustible que  Electricidad 1% 74%  2.3%  1.0%  1.1%  0.8% = 05%  0.2%
usan en el hogar ~ Gas (GLP) 83.7%  86.8%  884%  90.3%  89.7%  91.3%  86.8%  64.2%
paracocinar. Gas Natural 50% — 6.2%  92%  7.7%  87%  6.1%  3.0%  0.1%
Mayor Frecuencia kerosene 01%  00%  01%  00%  00%  00%  01%  01%
Carbon 16%  00%  00%  03%  01%  06%  23%  4.4%

Lefia 6.2%  00%  0.1%  05%  03%  0.8%  56% 22.3%

Otro 23%  0.0%  0.0%  02%  0.1%  04%  16%  8.7%

No cocinan 0.0%  0.0%  0.0%  00%  00%  00%  00%  0.0%

Su hogar tiene :~ No 65.4% 105%  24.1%  53.5%  45.8%  65.8% < 84.5%  95.7%
Telefono (fijo)  Si 34.6%  89.5%  75.9%  46.5%  54.2%  34.2%  155%  4.3%
Suhogarfiene: No 8.0%  1.0%  29%  52%  49%  57%  91%  15.8%
Celular Si 92.0%  99.0%  97.1%  94.8%  95.1%  94.3%  90.9%  84.2%
Suhogarfiene . No 523%  56%  19.9%  418%  36.1% 509%  646%  82.3%
TV. cable Si A7.7% — 94.4%  80.1%|  58.2%|  63.9%  49.1%  354%  17.7%
Suhogarfiene . No 66.9%  6.0% 234% 554%  47.0% 68.9%  87.0%  97.9%
Internet Si 33.1%  94.0%  76.6% = 44.6%  530% 311%  13.0%  2.1%

APEIM 2016: Data ENAHO 2015
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Total NSE A NSE B NSEC NSEC1 NSEC2 NSED NSE E
Servicio domestico Si 5.5% 73.1% 16.6% 2.1% 2.7% 1.1% 0.6% 0.1%
No 94.5% 26.9% 83.4% 97.9% 97.3% 98.9% 99.4% 99.9%
Auto Si 14.0% 87.9% 40.8% 12.0% 14.5% 7.9% 4.1% 1.1%
No 86.0% 12.1% 59.2% 88.0% 85.5% 92.1% 95.9% 98.9%
Computadora S 44 1% 96.2% 87.0% 61.6% 69.2% 49.3% 24.5% 5.2%
No 55.9% 3.8% 13.0% 38.4% 30.8% 50.7% 75.5% 94.8%
Lavadora SI 37.9% 97.0% 86.1% 54.7% 64.4% 39.3% 13.6% 2.0%
No 62.1% 3.0% 13.9% 45.3% 35.6% 60.7% 86.4% 98.0%
Refrigeradora Si 65.7% 99.4% 97.3% 87.6% 91.2% 81.7% 54.4% 18.8%
No 34.3% 0.6% 2.7% 12.4% 8.8% 18.3% 45.6% 81.2%
Horno microondas Si 28.3% 87.9% 73.8% 37.0% 45.0% 24.3% 8.1% 1.4%
No 71.7% 12.1% 26.2% 63.0% 55.0% 75.7% 91.9% 98.6%
Radio Si 51.9% 51.1% 49.3% 50.9% 52.2% 48.7% 51.9% 55.8%
No 48.1% 48.9% 50.7% 49.1% 47 8% 51.3% 48.1% 44.2%
TV a color SI 91.3% 98.3% 99.2% 97.8% 98.8% 96.2% 91.6% 73.6%
No 8.7% 1.7% 0.8% 2.2% 1.2% 3.8% 8.4% 26.4%
TV Blanco negro Si 4.3% 0.9% 2.2% 2.8% 2.7% 2.9% 5.1% 7.6%
No 95.7% 99.1% 97.8% 97.2% 97.3% 97.1% 94.9% 92.4%

APEIM 2016: Data ENAHO 2015




Apelm PERFIL DE HOGARES SEGUN NSE 2016 - PERU URBANO

Asociacién Peruana de Empresas
de Investigacién de Mercados

Peru Urbano
Total NSE A NSE B NSEC NSEC1 NSEC2 NSED NSE E

Equipo de sonido Si 451% 79.0% 72.0% 55.4% 59.8% 48.2% 33.8% 20.5%
No 54.9% 21.0% 28.0% 44.6% 40.2% 51.8% 66.2% 79.5%

DVD Si 58.4% 71.7% 74.0% 66.9% 68.1% 65.0% 53.4% 38.7%
No 41.6% 28.3% 26.0% 33.1% 31.9% 35.0% 46.6% 61.3%

ideo grabadora Si 1.4% 4.6% 3.3% 1.4% 1.7% 1.0% 0.8% 0.3%
No 98.6% 95.4% 96.7% 98.6% 98.3% 99.0% 99.2% 99.7%

Plancha Si 75.1% 98.6% 96.3% 90.3% 93.1% 85.9% 70.0% 39.1%
No 24.9% 1.4% 3.7% 9.7% 6.9% 14.1% 30.0% 60.9%

Licuadora Si 77.2% 99.4% 96.6% 90.8% 92.8% 87.5% 72.5% 44.8%
No 22.8% 0.6% 3.4% 9.2% 7.2% 12.5% 27.5% 55.2%

Cocina a gas Si 92.7% 93.4% 97.3% 97.4% 97.4% 97.3% 93.2% 81.0%
No 7.3% 6.6% 2.7% 2.6% 2.6% 2.7% 6.8% 19.0%

[Maquina de coser Si 12.0% 15.9% 17.0% 15.6% 16.9% 13.5% 9.7% 5.1%
No 88.0% 84.1% 83.0% 84.4% 83.1% 86.5% 90.3% 94.9%

Bicicleta Si 23.2% 37.8% 31.1% 24.7% 26.1% 22.5% 19.8% 17 4%
No 76.8% 62.2% 68.9% 75.3% 73.9% 77.5% 80.2% 82.6%

[Motocicleta Si 8.2% 3.7% 7.9% 9.6% 9.8% 9.3% 8.1% 6.8%
No 91.8% 96.3% 92.1% 90.4% 90.2% 90.7% 91.9% 93.2%

riciclo Si 1.6% 0.0% 0.7% 0.8% 0.8% 1.0% 2.1% 2.7%
No 98.4%|  100.0% 99.3% 99.2% 99.2% 99.0% 97.9% 97.3%

[Mototaxi SI 5.6% 0.0% 1.3% 4.1% 3.5% 5.2% 8.2% 7.9%
No 94.4%|  100.0% 98.7% 95.9% 96.5% 94.8% 91.8% 92.1%

Camion Si 0.6% 0.3% 0.4% 0.7% 1.0% 0.4% 0.6% 0.5%
No 99.4% 99.7% 99.6% 99.3% 99.0% 99.6% 99.4% 99.5%

APEIM 2016: Data ENAHO 2015
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INGRESOS Y GASTOS SEGUN NSE 2016 - PERU URBANO

PROMEDlOS Total Perd Urbano

TOTAL NSE AB NSE C NSE C1 | NSE C2 NSE D NSE E
Grupo 1 - Alimentos — gasto promedio S/. 598 S/. 813 S/. 662 S/. 687 S/. 625 S/. 523 S/. 399
Grupo 2 : Vestido y Calzado - gasto promedio S/. 95 S/ 174 S/. 101 S/.107 S/. 91 SI. 71 S/. 49
Grupo 3 Alquiler de vivienda, CombUSt|b|e, Electricidad y Conservacion S/. 182 S/. 360 S/. 200 S/. 223 S/. 166 S/. 123 S/. 70
de la Vivienda — gasto promedio
Grupo 4_: Muebles, Enseres y Mantenimiento de la vivienda — gasto s/. 95 S/ 245 s/. 79 S/ 86 S/ 69 S/ 56 S/ 42
promedio
Grupo 5: Cuidgdo, Conservacion de la Salud y Servicios Médicos — S/ 109 s/ 208 s/ 119 s/ 133 s/ 99 5/ 78 S/ 46
gasto promedio
Grupo 6 : Transportes y Comunicaciones — gasto promedio SI.173 | SI.447 | S/.168 | S§/.188 | S/.137 S/. 89 SI. 50
Grupcf 7 : Esparcimiento, Div.ersién, Servicios Culturales y de s/ 177 S/ 450 s/ 180 S/ 199 s/ 150 s/ 91 g/ 48
Ensefianza — gasto promedio
Grupo 8 : Otros bienes y servicios — gasto promedio S/. 101 S/. 189 S/. 106 S/. 115 S/.92 SI.75 S/. 52
PROMEDIO GENERAL DE GASTO FAMILIAR MENSUAL S/.2,553 | SI.4,647 | S/.2,746 | S/.2,938 | S/.2,451 | S/.1,883 | S/.1,275
PROMEDIO GENERAL DE INGRESO FAMILIAR MENSUAL* S/.3171 | S.6,379 | S/.3,363 | S/.3,604 | S/.2,994 | S/.2,161 | S/. 1,365

* Ingreso estimado en base al gasto - INEI
APEIM 2016: Data ENAHO 2015
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DISTRIBUCION DEL GASTO SEGUN NSE 2016 - PERU URBANO
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Perd Urbano

Total NSEA NSE B NSEC NSEC1 NSEC2 NSED NSE E

Hombre . . . .
Sexo Mujer 51. 5% 52.3%  52. 3% 51. 8% 51.7%  52. 0% 51.0%  51.1%
<=12 20.9% 19.1% 15.6% 18.7% 18.0% 20.0% 22.5% 26.5%
13-17 8.4% 5.6% 6.5% 8.2% 8.1% 8.3% 8.6% 10.4%
18-25 13.7% 10.1% 13.1% 13.9% 13.8% 14.0% 14.0% 13.7%
i Que edad tiene en afo Cump“dos ? 26 - 30 7.1% 7.4% 6.9% 7.4% 7.4% 7.4% 7.2% 6.8%
( En afios ) (agrupado) 31-35 6.9%  62%  T79%  68%  66%  TA%  71%  6.3%
36 -45 13.4% 15.8% 13.5% 14.1% 14.4% 13.6% 13.4% 11.6%
46 - 55 11.6% 13.4% 14.3% 12.2% 12.3% 12.0% 10.6% 9.5%
56+ 18.0% 22.4% 22.2% 18.7% 19.4% 17.5% 16.6% 15.2%
Conviviente 20.7% 5.3% 9.6% 18.2% 16.9% 20.5% 25.4% 29.5%
Casado (a) 27.7% 49.5% 40.1% 29.3% 30.9% 26.7% 22.5% 18.8%
, N Viudo (a) 48%  A4B%  44%  44%  45%  44%  51%  57%
¢Cual es su estado civil 0 conyugal? - py o rciado (a) 0.7%  20%  14%  08%  09%  06%  04%  0.3%
Separado (a) 8.8% 4.2% 6.3% 8.9% 8.6% 9.4% 9.7% 10.2%
Soltero (a) 37.3% 34.3% 38.3% 38.3% 38.1% 38.5% 36.9% 35.5%
En el mes anterior, ¢ hizo uso del Si 492% 898% 761% 564% 605% 496% 382% 261%
servicio de Internet? No 50.8% 10.2% 23.9% 43.6% 39.5% 50.4% 61.8% 73.9%
El hogar 48.0% 88.0% 77.8% 52.5% 58.9% 39.7% 19.9% 3.9%
El trabajo 16.0% 39.7% 26.8% 14.0% 15.5% 11.0% 7.6% 4.6%
En el mes anterior cDonde uso gguizttiavtgemmlento 6.4% 7.8% 6.7% 6.8% 6.9% 6.5% 5.6% 5.6%
Internet? (Respuesta Multiple) Una cabina pblica 200%  1.7%  77%  233%  19.0%  31.9%  502%  67.0%
En casa de otra persona 6.1% 2.3% 3.8% 5.6% 5.4% 6.1% 9.1% 9.1%
Otro 36.9% 50.6% 42.2% 36.2% 36.1% 36.5% 33.2% 28.2%

APEIM 2016: Data ENAHO 2015
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Per( Urbano

Total NSE A NSE B NSEC NSEC1 NSEC2 NSED NSE E
El hogar 36.0% 52.1% 53.6% 42.8% 47.6% 33.2% 16.8% 3.5%
El trabajo 9.4% 21.1% 14.8% 8.6% 9.3% 7.0% 5.2% 3.4%
En e| mes anterior C-’Donde |O usé con g(;]uiZiiavb;emmlento 2.1% 0.7% 1.2% 2.3% 2.1% 2.7% 2.6% 3.2%
mayor frecuencia? Una cabina péblica 235%  0.6%  44%  172%  133%  251%  42.8%  60.2%
En casa de otra persona 3.7% 0.8% 1.2% 3.2% 2.7% 4.2% 6.4% 6.8%
Oftro 25.4% 24.6% 24.9% 25.9% 24.9% 27.8% 26.3% 22.9%
Obtener de informacion 87.5% 93.6% 91.7% 86.8% 87.5% 85.4% 84.6% 83.1%
Sﬁ:t““e”tf?rse (e-ma, 856%  93.1%  89.5%  85.8%  86.1%  85.1%  82.3%  79.6%
Sé’rr\zgjsr productos y/o 6.1%  27.6%  10.8%  42%  50% = 28%  18%  0.6%
ggg{;ﬁ:?c’;es de banca 8.8%  284%  159%  7.0%  76%  58%  33%  14%
Educacion formal y
Uso el Internet para (Respuesta actividades de 8.4% 15.1% 12.5% 7.9% 8.5% 6.7% 5.7% 3.4%
Multiple) capacitacion
Transacciones
(interactuar) con
organizaciones estatales/ 7.1% 16.3% 1.7% 6.4% 7.0% 5.2% 3.6% 2.5%
autoridades publicas
Actividades de 0 0 0 0 0 0 0 0
entretenimiento 74.2% 80.8% 76.4% 75.2% 74.5% 76.4% 71.7% 68.2%
Vender productos y/o 33%  106%  47%  32%  34%  28% = 15% 8%

Servicios

APEIM 2016: Data ENAHO 2015
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Total NSEA NSEB NSEC NSEC1 NSEC2 NSED NSEE

ESSALUD (antes IPSS) 34.8%  65.1%  61.1%  A4.6%  49.5%  36.1% = 244%  9.5%

Seguro Privado de Salud 2.5% 31.8% 7.3% 1.4% 1.8% 0.8% 0.3% 0.0%

dad Prestadora de 17%  223%  57%  06%  09%  03%  02%  00%

Afiliacion al sistema de salud Seguro FFAA - PNP 25%  T.8%  82%  2.7%  3.7%  1.1% 4% 0.1%
(Respuesta Multiple) Seguro Integral de Salud |~ 31.2%|  1.3%  5.3%  194%  16.2%  247%  395%  62.7%
Seguro Universitario 0.6% 1.4% 1.0% 0.7% 0.7% 0.6% 0.5% 0.2%

Seguro Escolar Privado 0.0% 0.4% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0%

Otro 03%  07%  0.7%  02%  02%  02%  01%  0.1%

No afiliado 20.6% ~ 7.9%  20.6%  31.9%  29.0%  36.5%  35.1%  27.4%

Situacion laboral Independiente 1/ 20.8% 7.9% 11.2% 18.1% 16.7% 20.2% 24.8% 27.0%
Dependiente 2/ 38.2%  A7.8%  444%  39.3%  401%  38.1%  364%  34.0%

?'e?nﬂrﬁfgié N?f’/ 38.0%  37.7%  40.3%  39.2%  39.6%  385%  36.3%  37.1%

Duefio PYME 4/ 30% ~ 65%  41%  34%  35%  32% = 25%  1.9%

1/ Sin trabajadores remunerados a su cargo
2/ Incluye empleados, obreros y trabajadores del hogar
3/ No trabajan o son trabajadores no remunerados

4/ Empleador o patrono

APEIM 2016: Data ENAHO 2015
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PERFIL DE HOGARES SEGUN NSE 2016 - PERU (URBANO + RURAL)

Peru Urbano y Rural

Total NSEA NSEB NSEC NSEC1 NSEC2 NSED  NSEE
Ipo de vivienda  Casa Independiente 85.7% 54.3% 69.6% 84.3% 82.6% 87.0% 87.9% 92.3%
Departamento en edificio 7.8% 43.6% 27.3% 10.7% 13.0% 6.9% 3.7% 0.0%
Vivienda en quinta 1.3% 2.1% 2.2% 2.7% 2.7% 2.6% 1.3% 0.1%

Vivienda en casa de vecindad (Callejon, solar o
corralon) 3.9% 0.0% 0.9% 2.4% 1.7% 3.5% 7.0% 4.1%
Choza o cabafia 1.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.2%
Vivienda improvisada 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.2%
Local no destinado para habitacion humana 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Otro 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
El material Ladrillo o bloque de cemento 54.5% 99.7% 98.1% 90.8% 93.5% 86.6% 64.7% 6.5%
predominante en las Piedra o sillar con cal o cemento 0.6% 0.0% 0.3% 0.6% 0.5% 0.7% 1.0% 0.5%
paredes exteriores  Adobe 252%  00%  1.3%  57%  41%  83%  205%  50.7%
es - Tapia 6.5% 0.0% 0.1% 0.5% 0.4% 0.7% 2.8% 15.5%
Quincha (cafia con barro) 1.3% 0.3% 0.1% 0.5% 0.3% 0.7% 1.2% 2.4%
Piedra con barro 0.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 1.9%
Madera 8.1% 0.0% 0.2% 1.6% 1.1% 2.4% 7.8% 15.7%
Estera 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.9%
Otro material 2.7% 0.0% 0.0% 0.2% 0.1% 0.5% 1.9% 5.9%
El material Parquet o madera pulida 5.2% 52.5% 25.4% 4.0% 5.7% 1.3% 0.1% 0.0%
predomlnante enlos |aminas asfalticas, vinilicos o similares 3.8% 19.1% 16.8% 5.0% 6.5% 2.7% 0.4% 0.0%
pISOS €5 . Losetas, terrazos o similares 13.0%  253%  39.9%  26.7%  33.8%  154% 4.3% 0.0%
Madera (entablados) 5.4% 0.8% 1.3% 2.4% 2.0% 2.9% 5.7% 9.0%
Cemento 44.3% 1.8% 16.6% 61.3% 51.7% 76.5% 81.1% 20.3%
Tierra 27.9% 0.0% 0.0% 0.5% 0.2% 1.1% 8.2% 69.8%
Otro material 0.4% 0.4% 0.1% 0.0% 0.0% 0.0% 0.2% 0.8%
El material Concreto armado 41.8% 96.6% 92.5% 72.3% 77.6% 63.8% 40.6% 2.3%
predominante en los  Madera 1.8% 1.4% 0.7% 2.6% 2.2% 3.1% 2.7% 1.2%
techos es: Tejas 7.9% 0.8% 1.0% 1.8% 1.5% 2.2% 4.3% 17.0%
Planchas de calamina, fibra de cemento o similares 41.1% 1.2% 5.4% 20.5% 16.9% 26.3% 44.8% 66.6%
Cafia o estera con torta de barro 3.6% 0.0% 0.3% 2.3% 1.6% 3.5% 6.2% 4.0%
Estera 0.8% 0.0% 0.0% 0.3% 0.1% 0.7% 1.0% 1.3%
Paja, hojas de palmera 2.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 7.1%
Otro material 0.3% 0.0% 0.0% 0.2% 0.1% 0.4% 0.3% 0.6%
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Pert Urbano y Rural

Total NSEA NSEB NSEC NSEC1 NSEC2 NSED NSEE

Laviviendaque  Alquilada 9.7% 12.7% 14.1% 13.0% 13.1% 12.9% 12.3% 4.1%

ocupa su hogar es : Propia, totalmente pagada 68.7%  70.3%  67.8%|  64.6%  655%  63.2% = 61.3% = 76.5%

Propia, por invasion 4.7% 0.2% 1.0% 4.2% 3.2% 5.7% 7.9% 4.5%

Propia, comprandola a plazos 0.8% 7.7% 3.0% 0.8% 0.8% 0.8% 0.1% 0.1%

Cedida por el centro de trabajo 0.5% 1.6% 0.8% 0.4% 0.5% 0.3% 0.6% 0.4%

Cedida por otro hogar o institucion 15.5% 76%  132%  16.8%  16.8%  16.8%  17.7%  14.3%

Otra forma 0.1% 0.0% 0.2% 0.2% 0.1% 0.3% 0.2% 0.0%

El abastecimiento de Red publica, dentro de la vivienda 80.4% 97.5% 98.1% 94.4% 96.2% 91.5% 83.2% 62.6%
agua en su hogar  Red publica, fuera de la vivienda pero dentro del

procede de : edificio 4.2% 2.3% 1.4% 3.0% 2.2% 4.3% 7.4% 3.8%

Pilon de uso publico 1.8% 0.0% 0.0% 0.3% 0.2% 0.5% 1.9% 3.3%

Camion - cisterna u otro similar 1.7% 0.0% 0.1% 0.7% 0.4% 1.2% 2.4% 2.5%

Pozo 2.3% 0.2% 0.3% 0.6% 0.5% 0.7% 1.6% 4.6%

Rio, acequia, manantial o similar 6.0% 0.0% 0.1% 0.2% 0.1% 0.4% 1.0%  15.5%

Otra 3.7% 0.0% 0.1% 0.8% 0.4% 1.4% 2.6% 7.7%

El servicio higienico Red publica de desague dentro de la vivienda 66.1% 99.9% 98.9% 95.0% 96.9% 92.0% 79.9% 25.19%

Que tiene su hogar  Req piblica de desagiie fuera de la vivienda

esta conectado a : pero dentro del edificio 3.8% 0.0% 0.8% 2.3% 1.6%] 3.5% 7.2% 3.6%

Letrina 5.6% 0.0% 0.2% 1.0% 0.6% 1.7% 3.8% 11.8%

Pozo séptico 8.7% 0.1% 0.1% 0.8% 0.4% 1.5% 3.8%  20.5%

Pozo ciego o negro 7.0% 0.0% 0.0% 0.4% 0.2% 0.8% 3.0%  16.7%

Rio, acequia o canal 0.9% 0.0% 0.1% 0.1% 0.1% 0.1% 0.9% 1.9%

Otra 0.5% 0.0% 0.0% 0.1% 0.1% 0.1% 0.7% 0.9%

NO TIENE 7.4% 0.0% 0.0% 0.2% 0.1% 0.3% 0.8%  19.5%

Ipo de alumbrado  Otro 6.0% 0.0% 0.1% 0.1% 0.0% 0.2% 0.6%  15.8%

del hogar : Electricidad 94.0%  100.0%  99.9%  99.9% 100.0%  99.8%|  99.4%  84.2%

El servicio electrico  Con medidor exclusivo 76.5%  92.2%  83.1%  76.7%  77.4%  759%  74.2% = 74.5%

de su hogar es Con medidor uso colectivo 23.3% 7.8% 16.9% 23.1% 22.6% 23.8% 25.5% 25.3%

Otro 0.2% 0.0% 0.0% 0.3% 0.3% 0.3% 0.2% 0.2%
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Per( urbano

rural

Total NSEA NSEB NSEC NSEC1 NSEC2 NSED NSEE
Combustible que  Electricidad 0.8% 7.1% 2.3% 1.0% 1.1% 0.8% 0.5% 0.1%
usan en el hogar  Gas (GLP) 68.3%  86.8%  88.4%  90.2%  89.7%  91.0%  84.6%  35.5%
paracocinar.— Gas Natural 3.8%  62%  91%  7.6%  86%  6.0%  28%  0.0%
Mayor Frecuencia  erosene 0.0%  00%  01%  00%  00%  00%  0.1%  0.0%

Carbon 14%  0.0% 0.0% 03%  01%  0.6% 22%  2.1%

Lefia 16.7%  0.0%  0.1%  07%  0.5% 11%  7.6%  39.7%

Otro 8.9%  0.0%  00%  03%  01% = 05% = 22% = 22.5%

No cocinan 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Su hogar tiene 1 No 73.3%  10.5%| 24.3%  54.0% 46.2% 66.4%  85.3%  97.5%
Teléfono (fijo) Si 26.7%  89.5%| 75.7%  46.0% 53.8%  33.6% < 14.7% = 2.5%
Su hogar tiene 1 No 12.5% 1.0%  2.9%  51%  4.8%  56% = 89%  23.5%
Celular Si 87.5%  99.0% 97.1%| 94.9%  952%  94.4%  91.1%  76.5%
Su hogar tiene 1 No 61.6%  56% 20.0%  41.8%  36.0%  50.9%  64.9%  89.2%
TV. cable Si 38.4%  94.4%  80.0%  58.2%  64.0%  49.1%  35.1% = 10.8%
Su hogar tiene 1 No 746%  6.0%  235%  55.8%  47.3%  69.3%  87.5% = 99.0%
Internet Si 254%| ~ 94.0%  76.5%  44.2%  52.7% = 30.7% = 12.5% 1.0%
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Pert Urbano + Rural
Total NSE A NSE B NSEC NSEC1 NSEC2 NSED NSE E
Servicio domestico Si 4.3% 73.1% 16.6% 2.2% 2.8% 1.1% 0.7% 0.1%
No 95.7% 26.9% 83.4% 97.8% 97.2% 98.9% 99.3% 99.9%
Auto Si 11.4% 87.9% 40.9% 12.4% 14.9% 8.4% 4.9% 1.2%
No 88.6% 12.1% 59.1% 87.6% 85.1% 91.6% 95.1% 98.8%
Computadora S 34.8% 96.2% 87.0% 61.6% 69.2% 49.5% 24.8% 3.7%
No 65.2% 3.8% 13.0% 38.4% 30.8% 50.5% 75.2% 96.3%
Lavadora SI 29.1% 97.0% 86.1% 54 5% 64.3% 39.1% 13.1% 1.0%
No 70.9% 3.0% 13.9% 45.5% 35.7% 60.9% 86.9% 99.0%
Refrigeradora Si 52.6% 99.4% 97.3% 87.4% 91.2% 81.6% 54.4% 11.6%
No 47 4% 0.6% 2.7% 12.6% 8.8% 18.4% 45.6% 88.4%
Horno microondas Si 21.8% 87.9% 73.8% 37.0% 45.0% 24.3% 7.9% 0.7%
No 78.2% 12.1% 26.2% 63.0% 55.0% 75.7% 92.1% 99.3%
Radio Si 56.9% 51.1% 49.4% 51.1% 52.4% 49.1% 53.2% 65.9%
No 43.1% 48.9% 50.6% 48.9% 47 6% 50.9% 46.8% 34.1%
TV a color SI 80.4% 98.3% 99.2% 97.8% 98.8% 96.2% 91.1% 55.0%
No 19.6% 1.7% 0.8% 2.2% 1.2% 3.8% 8.9% 45.0%
TV Blanco negro Si 5.1% 0.9% 2.2% 2.8% 2.7% 3.0% 5.4% 7.4%
No 94.9% 99.1% 97.8% 97.2% 97.3% 97.0% 94.6% 92.6%
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Pert Urbano + Rural
Total NSE A NSE B NSEC NSEC1 NSEC2 NSED NSE E

Equipo de sonido Si 36.7% 79.1% 72.0% 55.3% 59.8% 48.2% 33.6% 13.0%
No 63.3% 20.9% 28.0% 44.7% 40.2% 51.8% 66.4% 87.0%

DVD Si 51.4% 71.6% 74.0% 67.0% 68.2% 65.1% 53.3% 31.5%
No 48.6% 28.4% 26.0% 33.0% 31.8% 34.9% 46.7% 68.5%

ideo grabadora Si 1.1% 4.6% 3.3% 1.4% 1.7% 1.0% 0.8% 0.2%
No 98.9% 95.4% 96.7% 98.6% 98.3% 99.0% 99.2% 99.8%

Plancha Si 60.8% 98.6% 96.3% 90.3% 93.1% 85.8% 68.7% 22.9%
No 39.2% 1.4% 3.7% 9.7% 6.9% 14.2% 31.3% 771%

Licuadora Si 64.4% 99.4% 96.6% 90.6% 92.7% 87.4% 72.1% 29.7%
No 35.6% 0.6% 3.4% 9.4% 7.3% 12.6% 27.9% 70.3%

Cocina a gas Si 84.7% 93.4% 97.3% 97.4% 97.4% 97.3% 93.1% 66.3%
No 15.3% 6.6% 2.7% 2.6% 2.6% 2.7% 6.9% 33.7%

[Maquina de coser Si 10.5% 15.8% 17.1% 15.6% 16.9% 13.5% 9.7% 5.2%
No 89.5% 84.2% 82.9% 84.4% 83.1% 86.5% 90.3% 94.8%

Bicicleta Si 21.1% 37.8% 31.2% 24.8% 26.1% 22.6% 19.9% 15.3%
No 78.9% 62.2% 68.8% 75.2% 73.9% 77.4% 80.1% 84.7%

[Motocicleta Si 9.3% 3.7% 7.9% 9.8% 10.0% 9.5% 9.3% 9.6%
No 90.7% 96.3% 92.1% 90.2% 90.0% 90.5% 90.7% 90.4%

riciclo Si 1.5% 0.0% 0.7% 0.9% 0.8% 1.0% 2.2% 1.8%
No 98.5%|  100.0% 99.3% 99.1% 99.2% 99.0% 97.8% 98.2%

[Mototaxi SI 5.1% 0.0% 1.4% 4.2% 3.5% 5.3% 8.1% 5.1%
No 94.9%|  100.0% 98.6% 95.8% 96.5% 94.7% 91.9% 94.9%

Camion Si 0.6% 0.3% 0.5% 0.8% 1.0% 0.4% 0.7% 0.5%
No 99.4% 99.7% 99.5% 99.2% 99.0% 99.6% 99.3% 99.5%
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INGRESOS Y GASTOS SEGUN NSE 2016 - PERU (URBANO + RURAL)

PROM EDlOS Total Peru urbano y rural
OTA AB D

Grupo 1 : Alimentos — gasto promedio S/.513 S/. 812 S/. 661 S/. 686 S/. 622 S/.515 S/.298
Grupo 2 : Vestido y Calzado — gasto promedio S/. 85 S/ 174 S/.101 S/.108 S/.91 SI.72 S/. 48
Grupo 3 .: Alquiler de vivienda, C_ombustible, Electricidad y Conservacion S/ 145 s/ 359 s/ 199 s/ 9299 S/ 164 S/ 120 S/ 45
de la Vivienda - gasto promedio
Grupo 4.: Muebles, Enseres y Mantenimiento de la vivienda — gasto s/ 82 S/ 245 s/ 79 s/ 86 s/ 69 s/ 57 s/ 41
promedio
Grupo 5 : Cuid:_:ldo, Conservacion de la Salud y Servicios Médicos — s/ 91 s/ 208 s/ 120 s/ 133 S/ 100 S/ 77 S/ 36
gasto promedio
Grupo 6 : Transportes y Comunicaciones — gasto promedio S/.144 | §/.447 | S/.168 | S/.188 | S/.138 S/.92 S/. 49
Grupc~) 7 : Esparcimiento, Div.ersic’)n, Servicios Culturales y de s/ 143 S/ 449 s/ 180 s/ 199 S/ 151 S/ 90 s/ 37
Ensefianza — gasto promedio
Grupo 8 : Otros bienes y servicios — gasto promedio S/. 84 S/.189 | S/.106 | S/.115 S/.92 SI.73 S/.38
PROMEDIO GENERAL DE GASTO FAMILIAR MENSUAL SI.2177 | SI.4,643 | S/.2,742 | SI.2,936 | S/.2,447 | S/.1,868 | S/.1,073
PROMEDIO GENERAL DE INGRESO FAMILIAR MENSUAL* S/.2,655 | S/.6,374 | S/.3,362 | S/.3,603 | S/.2,996 | S/.2,155 | S/. 1,115

*Ingreso estimado en base al gasto — INEI
*El ingreso de las zonas rural considera actividades secundarias como venta de animales
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Asociacién Peruana de Empresas
de Investigacién de Mercados

Peru Urbano + Rural
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PERFIL DE PERSONAS SEGUN NSE 2016 - PERU (URBANO + RURAL)

Per( Urbano y Rural

Totalk NSEA NSEB NSEC NSEC1 NSEC2 NSED NSEE

Hombre 488%|  47.1%  A7.7%|  48.3%  484%  48.1%  49.1%  49.4%

Sexo Mujer 512%  52.3%  52.3%  51.7%  51.6%  51.9%  50.9%  50.6%
=12 224% 19.1%  15.6%  18.8%  18.0%  20.0%  22.6%  27.2%

13- 17 9.1% 5.6% 6.5% 8.2% 8.1% 8.4% 8.6%  11.1%

18- 25 12.9%  10.1%  13.1%  13.9%  13.8%  13.9%  13.8%  11.7%

i Que edad tiene en ano Cump”dos ? 26 - 30 6.6% 7.4% 6.9% 7.4% 7.4% 7.4% 7.1% 5.7%
( En afios ) (agrupado) 31-35 6.6% 6.2% 7.9% 6.7% 6.5% 7.1% 7.0% 5.8%
36 - 45 13.0%  15.8%  135%  14.2%  14.5%  13.7%  135% = 11.5%

46 - 55 1.3%  134%  14.3%  12.2%  12.3%  12.1%  10.8% 9.9%

56+ 18.0%  224%  22.2%  18.6%  194%  175%  164%  17.0%

Conviviente 218% 5.3% 96%  18.3%  17.0%  206%  255%  27.3%

Casado (a) 28.1%|  49.6%  40.1%|  294%  31.0%  26.8%  23.1%  25.0%

, N Viudo (a) 5.2% 4.6% 4.4% 4.4% 4.5% 4.3% 5.0% 6.2%
¢Cual es su estado civil 0 conyugal? - pyyoreiado (a) 06%  20%  14%  08%  09%  06%  04%  02%
Separado (a) 7.9% 4.2% 6.3% 8.8% 8.6% 9.3% 9.3% 6.9%

Soltero (a) 36.5%  34.3%  38.3%  382%  38.1%  38.3%  36.7%  34.4%

En el mes anterior, 6 hizo uso del Sl 402% 898% 761% 562% 604% 493% 372% 158%
servicio de Internet? No 50.8%|  10.2% ~ 23.9%|  43.8%  39.6%  50.7% = 62.8%  84.2%
EThogar A53%  BB.0%  776%  522%  58.6%  39.3%  19.3% 2.9%

El trabajo 15.2%  39.7%  26.7%  14.0%  155% = 10.9% 7.5% 3.9%

En el mes anterior jD6nde USS o o 65%  T7%  67%  67%  69%  64%  55%  6.8%
Internet? (Respuesta Multiple) Una cabina pblica 312% 7% 7.8%  235%  19.3%  321%  504%  68.2%
En casa de otra persona 6.1% 2.3% 3.8% 5.7% 5.4% 6.2% 9.1% 7.6%

Otro 36.2%  50.6% ~ 42.1%  36.2% = 36.1%  364% = 33.3%  26.5%
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PERFIL DE PERSONAS SEGUN NSE 2015 - PERU (URBANO + RURAL)

Per( Urbano y Rural

Total NSEA NSEB NSEC NSEC1 NSEC2 NSED NSEE
El'hogar 34.0% 92.1% 53.5% 42.5% 47.3% 32.9% 16.2% 2.6%
El trabajo 9.0% 21.1% 14.8% 8.6% 9.3% 7.0% 5.2% 2.9%
En el mes anterior C-’Donde lo usod con g(;]uiZiiavb;emmlento 2.4% 0.7% 1.2% 2.3% 2.1% 2.7% 2.6% 4.6%
mayor frecuencia? Una cabina péblica 057%  0.6%  45%  175%  135%  254%  431%  62.2%
En casa de otra persona 3.8% 0.8% 1.2% 3.3% 2.8% 4.3% 6.5% 5.8%
Otro 25.1% 24.6% 24.9% 25.9% 25.0% 27.7% 26.4% 21.8%
Obtener de informacion 87.5% 93.6% 91.7% 86.9% 87.6% 85.5% 84.7% 84.2%
Sﬁ:t““e”tf?rse (&-mail 85.0%  93.1%  89.5%  856%  86.0%  84.9%  821%  77.6%
Comprar productos y/o
g 5.7% 27.6% 10.8% 4.2% 4.9% 2.8% 1.8% 0.5%
servicios
operacianes de banca 84%  283%  158%  7.0%  76%  57%  33%  12%
Educacion formal y
Uso el Internet para (Respuesta actividades de 8.1% 15.1% 12.5% 7.8% 8.4% 6.7% 5.7% 3.3%
Multiple) capacitacion
Transacciones
(interactuar) con
organizaciones estatales/ 6.9% 16.3% 1.7% 6.4% 7.0% 5.2% 3.6% 2.1%
autoridades publicas
Actividades de 0 0 0 o 0 0 0 0
entretenimiento 73.5% 80.8% 76.4% 75.1% 74.5% 76.3% 71.4% 65.7%]
vender productos y/o 3.2%  106%  47%  32%  34%  28%  15%  0.7%

Servicios
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Per( Urbano y Rural

Total NSEA NSEB NSEC NSEC1 NSEC2 NSED NSEE

ESSALUD (antes 1PSS) | 27.9%|  65.1%  61.1%  44.5%  49.4%  36.8%  245%  5.8%

Seguro Privado de Salud 19%  31.8%  7.3%  14%  18%  08%  03%  0.0%

e Prestadora de 13%  223%  57%  06%  09%  03%  02%  00%

AFE”iaC‘C"” al Isviﬁtf,"]a de salud Seguro FFAA - PNP 20%  7.8%  82%  27%  37%  11%  05%  0.1%
(Respuesta Mdltiple) Seguro Integral de Salud | 41.7% 13%  52%  195%  16.3%  24.7%  40.0%  72.3%
Seguro Universitario 0.5% 1.4% 1.0% 0.7% 0.7% 0.6% 0.5% 0.2%

Seguro Escolar Privado 0.0% 0.4% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0%

Otro 02%  07%  0.7%  02%  02%  02%  01%  0.1%

No afiliado 27.0%  T9%  206%  31.9%  204%  364%  345%  21.6%

Situacion Taboral Independiente 1/ 240%  80%  11.2%  18.2%  16.7%  204%  250%  32.1%
Dependiente 2/ 341%  A7.8%  44.4%  39.2%  40.0%  38.0%  36.0% = 25.3%

r'e?nzf:fajgé N?f’/ 391%  37.7%  40.3%  39.2%  39.7%  384%  36.3%  40.7%

Duefio PYME 4/ 28%  65%  41%  34%  36%  32%  27%  2.0%

1/ Sin trabajadores remunerados a su cargo
2/ Incluye empleados, obreros y trabajadores del hogar
3/ No trabajan o son trabajadores no remunerados

4/ Empleador o patrono

APEIM 2016: Data ENAHO 2015
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